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11.30 - 12.30

NEWSTALGIA o
JAN AGELINK - BURO JANTRENDMAN

Can looking back help us move forward? Jan Agelink explore
“Newstalgia”—a dreamlike blend of memory and imagination %8
shaping $SS26. Through storytelling, layering, and playful

distortion, he offers a visual, intuitive forecast that challenges
how we remember the past and reimagine the future.
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13.00 - 14.00

HOW FASHION MIRRORS THE MOMENT
EMMA VLOEIMANS - FASHION EXPERT

What we wear reveals who we are—and the times we live in.
From ’60s miniskirts to TikTok tailoring, this talk explores
fashion as a mirror of rebellion, resilience, and rapid change,
connecting iconic past moments to today’s social & style shifts.

ABOUT
TRENPS

14.30 - 15.30

FRONT ROW TO FRONT PAGE
YELIZ CICEK - FASHION ENTREPENEUR & CONSULTANT

How do trends take shape—and who decides what matters?

In this intimate interview, Yeliz Cicek shares her journey from
front-row observer to editorial voice, reflecting on identity,
influence, and what it means to be a tastemaker in a world where
everyone has a platform. Yeliz will be interviewed by our
moderator Charlotte.
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INSTINCT 24%¢%.%.°
LIDEWIJ EDELKOORT - TREND FORECASTER > o o o o

How do we create, love, and thrive in a chaotic world? Lidewij .‘
Edelkoort invites us to reflect on survival, beauty, and hope (
through colour, texture, and intuition. A poetic glimpse into ® ’
the future—fragmented, fast, and yet full of possibility. ® (
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*Only with premium ticket (price € 100, - ex. VAT) .0‘
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EMMA VLOEIMANS - FASHION EXPERT ;Z;Z ..'
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What we wear reveals who we are—and the times we live in. ::: ..4
From *60s miniskirts to TikTok tailoring, this talk explores fashion > ....‘
as a mirror of rebellion, resilience, and rapid change, connecting
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iconic past moments to today’s social and style shifts.

15.00 - 16.00

MODERATOR

WELCOME TO
MOPEFABRIEK/

This impressive new location calls for

a dynamic setup, with Modefabriek spread
out across multiple buildings and

a connecting outdoor area.

Check out ‘The Studio’, ‘The Muza’, ‘Pand
47, ‘Pand 43’ and the ‘Event Garden’.

Join us for a boost of creativity, inspiration
and good vibes!
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The Studio

Entrance

Event Garden

The Muza level O

The Muza level 1

THE AMERICAN BOOK CENTER . e o0 0000 0@
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Selection of fashion, interior, art & photography books. ® ©6 6 0 06 0 0 o

PERSONALISE YOUR WALLET - SECRID

A custom engraving transforms your Secrid into more than
just a wallet. With every purchase, you can add a personal
touch, for example, a meaningful message.

ICECREAM - EK FASHION

EK Fashion, thé Retail Service Organisation and partner of
Modefabriek, is serving the most delicious ice cream in the
Event Garden!

PICKNICK INTERVIEWS - TEXTILIA

Textilia’s editorial team engages in conversations with retailers
about current trends, challenges, and opportunities in the
fashion industry.

MOCKTAILS - GARCIA

In need of a refreshing break? Stop by for a summery mocktail
moment. On the menu: Garcia Limonata and a non-alcoholic

Limoncello Spritz.

CURATED RESELLERS

Pre-loved vintage from the best resellers. Top garments of

mid-priced brands and high-end designers, vintage treasures,

and collector’s items!
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MODEFABRIEK X RESHARE

Long live fashion! Give surplus stock a second life.
Reshare textile reuse.

NEWSTALGIA
JAN AGELINK - BURO JANTRENDMAN

Can looking back help us move forward? Jan Agelink explores
“Newstalgia”—a dreamlike blend of memory and imagination
shaping SS26. Through storytelling, layering, and playful
distortion, he offers a visual, intuitive forecast that challenges
how we remember the past and reimagine the future.

WIFI Network: fashionunited / Password: fashionunited FOLLOW TEAM MF: @modefabriek #modefabriek modefabriek.nl

Charlotte will lead the TALKS stage as its official moderator,
guiding the audience through each conversation and introducing
speakers throughout the program. She is an accomplished retail
professional and is also the founder of Brand News Productions,
a fashion-focused production agency sharing news and behind-
the-scenes stories from within the industry.
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